Part 4:
Choice Sets and Relativity



How often do you floss per day?




Answering on the left
side of the scale implies
you are below the norm,

and answering on the

right implies you are

above the norm.




Your temporary change in

mindset may affect

Imminent decisions.




How often do you floss per day?

no need to worry
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A change in

momentary mindset

can have a significant,

long-term effect.
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(-week
vacation
in Paris




“Rome minug”




Asymmetric Dominance The contrast
(or the “decoy effect”) makes the

desirable option
more attractive.

attribute 1

attribute 2




Economist.com

SUBSCRIPTIONS

OPINION

WORLD

BUSINESS

FINANCE & ECONOMICS
SCIENCE & TECHNOLOGY
PEOPLE

BOOKS & ARTS
MARKETS & DATA
DIVERSIONS

Welcome to
The Economist Subscription Centre

Pick the type of subscription you want to buy or renew.

U Web subscription US $59.00

One-year subscription to Economist.com.
Includes online access to all articles from
The Economist since 1997.

U Print subscription US $125.00

One-year subscription to the print edition
of The Economist.

Ud Print & web subscription US $125.00

One-year subscription to the print edition
of The Economist and online access to all
articles from The Economist since 1997.




Economist.com

SUBSCRIPTIONS

OPINION
WORLD

BUSINESS
FINANCE & ECONOMICS

SCIENCE & TECHNOLOGY
PEOPLE

BOOKS & ARTS
MARKETS & DATA
DIVERSIONS

Welcome to
The Economist Subscription Centre

Pick the type of subscription you want to buy or renew.

U Web subscription US $59.00

One-year subscription to Economist.com.
Includes online access to all articles from
The E ;i

J Print subscription US $125.00

One-year subscription to the print edition
of The Economist.

UJPrint & web s US $125.00

One-year subscription to the print edition
of The Economist and online access to all
articles from The Economist since 1997.




The Decoy Effect

(Asymmetric Dominance)
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1) Itis hard for us to
make evaluations.

2) Decisions are influenced
by choice sets.




The constant race
for a relatively better

position can threaten

an entire ecosystem.
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